
Dmitry Shalnov ______________________________________________________________________________________ 
 
 

 

Designer, art-director, filmmaker 
Date of birth: July 1, 1976 
Member of Designers Union of Russia. 
E-mail: shalnoff@yandex.ru , shalnoff@studio-o.com 
ICQ UIN: 8289895  
tel: +420 776 623 613. 
www.studio-o.com 
Languages: Russian: native,  Czech: able to communicate, English: fluent. 

 

 
Education: 
 
1993-1998 Novosibirsk Academy of architecture and design (Graphic design department) MA in graphic design 
 
Experience summary: 
 
6-years experience in web-design and multimedia development 
8-years experience in TV commercials production: shooting, editing, directing, making special FX, design in motion.  
10-years experience in advertising: graphic design and printing. 
 
Employment history: 

 
• 2002 to present – freelance art-director (principal of studio-o.com) 

Graphic design, web-design, video production. 
 

• 2001 – Senior art-director  
“Advertures” - IT partner of DDB advertising agency. Prague. 

 
• 1998-2001 – “Studio-O!”. Russia. Principal 

Film and video production, graphic design, web-design, branding, ad campaign planning. 
 
• 1996-1998 – director, editor, motion designer. 

“LBL” production studio. 
Directing, video editing, special FX, shooting, design in motion, postproduction, animation. 

 
• 1995-1996 – Graphic designer, copywriter. 

“Nonolet” company. Print and advertising department. 
Graphic design, packing design, pre-print, 3D modeling. 

 
• 1994-1995 – Graphic designer.  

Theatre “Globe” Printing department. Russia. 
Poster and booklets design.  

 

Awards: 
 

• i.Reklama 2001. Praha. 
(Non-standard advertising. " Game F1", art director) 3-d place in nomination.  

• i.Reklama 2001. Praha. 
(A series of advertising banners "bank ING", art director) 2-d place in nomination. 

• festival Idea'98 ("WinUp the champion" TV commercial, copywriter & director):  
shortlist 

• festival "All Russia" ‘99 ("WinUp the champion" TV commercial, copywriter & director):  
special prize "for original idea".  

• Moscow International Advertising Festival ‘2000.  
(Commercials "On all cases of thirst!" copywriter) 2-nd place in “Non alcoholic drinks” nomination. 

 
 
Technical summary: 

 
 

Hardware Software 

• PC, Mac 
• all PC based editing systems,  

Fast Video mashine, Fast Blue. 

• Canon XL1, Sony Betacam D30 etc.   

• Film and video: Adobe Premiere, Adobe After FX, 
3Dmax, Sound Forge, Cool Edit Pro etc. 

• Graphic design: Adobe Photoshop, QuarkXPress, 
Corel Draw, Freehand, Adobe Illustrator, Adobe 
PageMaker, FractalDesign Painter. 

• Web: Macromedia Flash (include Action script), 
Dreamwaver, Director, Adobe ImageReady,   

 
Selected works:  
 
http://www.studio-o.com/proposal.phtml 
portfolio and show-reel are available. 


